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What is a ‘ '}!é-
Communications Plan? :

» A strategy to reach your target audience.

* |tincludes:
* Message
* Medium
* Target

 Clear, specific message with measurable
results.




Creating your
Communications Plan

 Establish S.M.A.R.T. goals
* Define key audiences

* |dentify media channels:
* Today, we will focus on email!

e Evaluate the results

R
SPECIFIC

¥ Is your objective Specific?

MEASURABLE

p Can you Measure progress towards goal?

ACHIEVABLE

Y Is the goal realistically Achievable?

RELEVANT

» How Relevant is the goal to your organization?

TIME BASED

" What is the Time-frame for achieving this goal?
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Adopting an
Email Communications
Strategy

* Email - the most pervasive channel.

254.7/M 99%

expected active check their email
email accounts at least once

y 2020 *HubSpot

- 70%

placed email first
as channel with
staying power

*Litmus



https://www.statista.com/statistics/253790/number-of-e-mail-users-in-the-united-states/
https://blog.hubspot.com/marketing/email-marketing-stats
https://litmus.com/lp/email-marketing-in-2020

Make your
Email Campaigns
perform better

> Use video instead of text.

68% VS 15%

prefer video prefer text

*Wyzowl

8/% VS 63%

businesses use businesses used
video in 2019 video in 2017

*Wyzowl



https://info.wyzowl.com/state-of-video-marketing-2019-report
https://info.wyzowl.com/state-of-video-marketing-2019-report

Make your
Email Campaigns
perform better

»Segment your recipients list.

 Demographic data acquired in a
sign-up process.

e Survey or quiz results for deeper
insights.

* Tracking your website behavior ‘




Make your -
E m a i I Ca m pa ig n S g .~ [ Kate, this personalized video is proof that your 2018 was all heart.]Kate, from your
perform better > 2 o

. Derggﬁ';t,-use, SEIE. "G
»Personalize your messages. withir, g7atio date: 0ct30, 20 R AM
€mails

* Tips to start with: "Wty hatn Parsosns spansouss@aponee ad
* Use recipient’s name in subject line. o Kate Panaouss <panaousisGapogee net
* Use a real reply-to email address, T
not donotreply@example.com. b2 (A e
* Use your real email signature and e
your name in the “From: ” field. The w

 Apogee’s personalized campaigns
perform 6x better than non-
personalized!


mailto:donotreply@example.com
https://www.liveclicker.com/resources_page/value-of-personalization-report/

Make your
Email Campaigns

€ | APOGEE
" L ) ‘
Your hill amount has

changed from last month. &  WELCOME toyour ‘
N

“ VIDEO BILL EXPLANATIO
Click Here to See Why
Weather is typically the biggest reason for changes in your electric bill. But other

factors can also cause your energy use to vary.

. : : ile
>Send mobile friendly emails. ., 72019

Watch this short video to learn why your bill is different compared to last month

* Tips to start with:
* Short subject lines and pre-headers.
e Short email copies.

* Obvious & easy to click on Call-to-
Action buttons.

* Images with small enough
dimensions.

© 0

Our mailing address is:
100 Crescent Centre Pkwy | Atlanta, GA 30084
Want to change how you receive these emails?
You can update your preferences or unsubscribe from this list.

Copyright © 2019 APOGEE Electric & Gas. All

nights reserved.

N

* Make your point quickly and concisely!


https://www.adestra.com/resources/top-10-email-clients/
https://returnpath.com/newsroom/mobile-now-preferred-platform-reading-email-half-email-opens/

yo)

-

()]

S (Vp]

C n .m

L d | 3 s

=5 U +° o G S 2

(oo T =

o2& e £ 28

e8| 58,5

QU © & BEEE

- ) aBmen

(O - b/nmo

M.IO rAU.-_UImJ

O c + ©

C - f.tca%

=¥ w 5 S E W

i E 3603
= &

>S e O



» Automate your campaigns.

Make your * Trigger-based emails
Ema|| Campaigns * “Welcome” — “Thank you” — Transactional Emails

* More advanced emails, for example:
* Apogee’s Video Bill Explanation
* Mid-cycle Alerts

perform better



Apogee’s Turnkey Approach
to Digital Marketing Campaign

Rate Appliances Spending Goal Alert/  Get Ready for Winter Appliance

Communication Bill Forecast Video Program

Annual Lighting Program Customer Enrollment e Elle(;trlc Carbon Footprint
Summary Video enicle Program Awareness
Video Bill Explanation




Learn /or?\
about YOU'R

T W

RATE COMPARISON

€G|arod
lectric & Gas Co.

‘Thank you for taking the time to try out our %
offer several rate solutions to help fit different cust
this tool holped you understand some of your opt

If you would like to see all rate plans available to you, visit our website at
W utityname.com/ratas. You can also use the calculator at any time!

NEW RATES!

|||||| o .,i n‘ - A‘

) 0 ©

Our mailing address is:
S Main Street, Atlanta, Geon



The future of
Email Marketing

» Personalization will continue to grow.
* Send time - the fastest growing form.

» Effortlessly delivering truly relevant
experiences.

* Leveraging data.

*Litmus



https://litmus.com/lp/email-marketing-in-2020

v

% TRAFFIC BY DEVICE

The future of
Email Marketing @

S '
. 53%

37%

»Think mobile! It is here to stay!

* Mobile browsing has surpassed
desktop browsing! +Wolfgang Digial

10%

* Mobile provides a greater ——<g
number of email opens than ~

desktop! - ’

Desktop Tablet


https://www.wolfgangdigital.com/kpi-2019/
https://litmus.com/lp/email-marketing-in-2020
https://www.wolfgangdigital.com/kpi-2019/

The future of Email
Marketing

»Email messaging in the future:

« HTML text and subject lines able to be
changed after sent.

* Online purchases directly from an email.

* Inboxes will auto-organize promotional
messages by brand.

 Message length of a subject line with a
Call-to-Action. *Litmus


https://litmus.com/lp/email-marketing-in-2020

The future of Email
Marketing

»\Voice Assistance in Email Marketing

50% 20%
all web searches searches in Google
will be done by app now done by e
v0|ce by 2020 voice
*comScore *Think with Google listening...
 Companies will leverage this

functionality to improve their brand’s
i m a ge . *ChiefMarketer


https://www.chiefmarketer.com/future-email-voice-technology-world/
https://www.forbes.com/sites/nicolemartin1/2018/11/06/ok-google-will-voice-be-the-future-of-search/#5d33aa007d04
https://www.thinkwithgoogle.com/marketing-resources/micro-moments/future-of-marketing-mobile-micro-moments/?utm_medium=email-d&utm_source=newsletter&utm_team=twg-us&utm_campaign=20170629-twg-us-think-monthly-edition-a2-OT-OT-CS&utm_content=Mobile-title&mkt_tok=eyJpIjoiTnpaaU9EWXpOV1UzWW1SaiIsInQiOiJLS0ZcL21NUzhxRXRVclVVYUl5TnQwTG51XC9TNEZSOXdJc1FNTHdlSWtRY0tZbEdVN1NvZHBXdFIzdTNaRHN6Mm1iUGtDY0lHN0ticGdEbDlaakdaYmtVc1RpaWRqTTJGQ1RIVW5rXC9GYlJvc0xlOHdsTXN5WFRSeVVjbFpmXC9PR2kifQ%3D%3D

The future of
Email Marketing

»Improved use of Machine Learning
& Artificial Intelligence

* Better prediction of what customers
want to see.

* Providing the most relevant content y
at the most suitable time to a/;
specific individual/group. LL"


https://litmus.com/lp/email-marketing-in-2020




AESP Webinar:

Achieving Cost-Effectiveness Amid
Increasing Challenges

November 14t 1:00 Eastern

Coming Soon

Panel Includes:
* Dan Violette, Director, Lumina Decision Systems
* Michael Goldman, Director, Eversource
e Susan Gilbert, CEO, Apogee Interactive




Contact Information

Karen Morris, Marketing Manager
kmorris@apogee.net “ Ll | TR TERNE S .
678.684.6800 ext. 801 = = = = =

Kate Panaousis, Marketing Analyst
kpanaousis@apogee.net
678.684.6800 ext. 835




Thank you!



